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Over 4,600 WI members took part in the Fast Fashion
survey last summer, which asked for members’ views about
fashion, wages and what action is needed from retailers.

Lack of information
The survey showed that very few
members felt informed about
conditions in the factories making
clothes for the high street – with 34%
saying they felt not at all informed, and
58% only slightly informed.
Need for openness from retailers
67% of WI members believed that
retailers should make it clear to
customers what the working conditions
are where their clothes are produced.
Call for retailer action
77% of members said that all retailers
should commit to only buying clothes
from workers who are paid a living wage.
Strong support for living wages
95% of members think it is important
that the people making the clothes they
buy are paid a living wage in decent
working conditions.

CAMPAIGN UPDATE

YOU TOLD US...

These results highlight the extremely
strong support amongst WI members
for garment workers to be paid living
wages, and for retailers to give
consumers more information about
where their clothes are made.
They make a strong case for retailers to
take concerted action to improve
conditions for workers making their
clothes.

WHAT NEXT?
The 2011 campaign action pack sets out many ways that
WI members can raise awareness of these issues and
spread the word about sustainable fashion.

WI members want garment workers
to be paid a living wage in decent
working conditions.
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WHAT’S THE PROBLEM?
The WI’s Fast Fashion campaign
tackles issues around the rise of ‘fast
fashion’, and the impacts our desire
for new clothes can have on the
planet and on those who work in
factories making them.
High street clothing is increasingly
being called ‘fast fashion’. Like fast
food, it is mass produced and designed
for instant gratification but carries with
it hidden environmental and social
impacts.
The pressure to produce imitations of
the latest trends quickly and at low
prices, means that garments are
produced ever more quickly, and at a
lower cost.

FASHION SHOULDN’T COST THE EARTH
Making all these clothes puts huge
pressure on the environment.
Manufacturing clothes from raw
materials puts pressure on natural
resources and produces vast amounts
of effluent and other waste products.
Oil is needed to make polyester, and the
manufacturing process is energy
intensive.

Low prices also mean quality is
compromised, and, with an emphasis
on fast moving styles, clothes are
designed to be disposable.
This surge in demand for disposable
clothing has a host of negative impacts
for people and the planet.

Consumers and industry must work together to reduce the impact of
clothing on the environment. This means cutting demand for virgin
resources like water, oil and cotton; buying and using clothes in a way
that minimises waste; and not sending unwanted clothing to landfill.

WHAT WE ARE CALLING FOR

Washing at 30 degrees rather  than 40
can cut the carbon emissions from
clothes cleaning.



WHAT ARE WE CALLING FOR?
FAIR WAGES FOR GARMENT WORKERS
The majority of clothes we wear in
the UK have been made overseas,
often in China, Bangladesh and India.
Garment workers typically work
long hours for low pay.
The factories they work in are often
described as ‘sweatshops’ because of
the tough conditions. Garment workers
are typically female, and this reinforces
their low status.
Unionisation is often banned, meaning
workers cannot join together to
negotiate better pay and conditions.
These conditions have been
exacerbated by fast fashion. The need
to get the latest styles on the shelves
quickly means factories are under
pressure to produce goods rapidly,
often forcing workers into more unpaid
overtime.
The desire for low prices also puts
pressure on suppliers to cut costs and
wages are always an easy target.
The fashion industry is highly
globalised, meaning shops can seek out
the cheapest supplers and factories can

WHAT WE ARE CALLING FOR
The problems in the garment industry are broad and complex, but discussions
can begin by focusing on the working conditions that workers are under and
the need for a living wage. High street brands are powerful buyers and can
influence working conditions by the demands they place on suppliers.
We want big brands to tell us what steps they are taking to improve working
conditions, and what they are doing to implement living wages and freedom of
association.

move from country to country chasing
cheap labour.
High street names tend not to own their
own factories and instead work through
suppliers, meaning they claim to have
little control over working conditions
further down the supply chain.
Some campaigners are now arguing
that it is time for the UK Government to
step in and take action to make UK
brands responsible for their supply
chains.

Ph
ot

o:
 W

ar
 o

n 
W

an
t

Many garment workers are forced
to work long hours, for low pay and
are denied access to unions.



WHERE WAS YOUR CLOTHING MADE?
Holding a WI meeting with a fast
fashion theme will allow members to
explore the impacts on garment
workers and the environment.
You could incorporate an outside
speaker, show a film or perhaps hold a
swish as part of the meeting.
Why not try the exercises below at your
WI meeting or use them as part of a stall
in a shopping centre or a local school?

Clothing World Map Exercise
You will need:

 A world map either stuck on the
wall or on an easel, preferably A3
size or larger
 Pins or blue tac
 Wool or thread (optional)
 Labels from clothes

How to take part
Before the meeting, ask members of
your WI to bring along a selection of
labels from their clothes showing where
they were made. Labels with this
information tend to be in the side seam
with the washing instructions but they
may also be at the back of the collar.
Members can then pin their label on the
map to show where it was
manufactured. Members can attach
wool or thread to each label, and pin the
other end at your location on the map to
create a ‘web’ showing the global
clothes manufacturing system.

TAKE ACTION

 Whose clothes have travelled the furthest distance?
 What about when you include where the cotton or synthetic
material may have come from?

 Are the results a surprise to members?
 Do you think there should be more information on clothing labels?

QUESTIONS FOR DISCUSSION

Does your favourite brand let their
customers know where their
clothing is made?



TAKE ACTION
DISCUSSION: HOW DO CLOTHING
SUPPLY CHAINS WORK?

Clothing often goes through a long
and complicated supply chain before
we purchase it in a high street store.
This means that the garment worker
who makes the item of clothing may
receive only a tiny portion of the price
you paid for it.
You may wish to use the diagram
opposite as the basis for  a discussion in
your WI about these issues.

 What do you think about the way clothing supply chains work?
 How should conditions be improved for garment workers? Is
international action needed?

 Would members be willing to pay more so that workers got a fair
deal? How much more?

How should brands help consumers understand where and how
their clothes are made?

QUESTIONS FOR DISCUSSION

Customer

Retailer

Brand Buying
House

Factory
Manager

Garment
Worker

How does money move through
clothing supply chains?

Supply chains are highly complex and
globalised, but this simplified diagram
shows some of the steps in the chain.
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SWISH FOR ALL SEASONS THIS YEAR
TAKE ACTION

Theme: Bright colours, flower prints and
hazy summer days
Summer is a great time to look through
your wardrobe and pull out any items
you no longer wear. Holding your
summer swap just before the holiday
season means that you can start your
holiday with a brand new swished outfit.

Theme: Rich colours, sparkle and
Christmas treats
The Christmas season with its parties
and celebrations can be taxing on your
wardrobe as well as your wallet (not to
mention your dancing feet!) Rather
than buying something new for the
Christmas season, how about holding a
festive frocktail party?

SUMMER SUNSHINE SWAP

Swishing is a really good way to breathe
life into your wardrobe without the
environmental and social impact of
purchasing new clothes.
The NFWI is urging all members to
‘Swish For All Seasons’.

AUTUMN ACCESSORIES
Theme: Warm woollens, autumn leaves.
As the seasons change and the weather
becomes colder we all think about
warming up with woollens. Giving your
autumn event an accessories focus
means that you can get ready for the
cooler weather.

FESTIVE FROCKTAIL

Swishing Top Tips

 Give as you would like to receive;
the event is only as good as the items
being ‘swished’ so this not an
opportunity to discard worn or soiled
clothing.

 Allow browsing time before the
swapping begins to give everyone a
fair opportunity to look through the
clothes available.

 Implement a policy of ‘swish
neutral’ to keep things fair. Everyone
bringing an item to swap receives a
token which they can exchange for
one piece of clothing.

 Any items left over at the end of the
event can be distributed among
members or taken to a charity shop
or textile bank.

 Do remember to let the Public
Affairs Team know about your event.



TAKE ACTION

SHARE SEWING SKILLS
During wartime the Government
issued public service advertising
encouraging people to ‘Make Do And
Mend’ and to ‘Use it up, Wear it out,
Make it Do and Do Without’.
Many of these skills that we once relied
on to keep clothes looking their best,
and to give old items a fresh new look
are being lost.
Now the WI is calling on all members to
pass on those skills to others so that we
can all play our part in reducing the
impact of fashion.

Hold a WI sewing workshop
If you have members in your WI who
have some simple sewing skills then
why not hold a mini-workshop so that
you can all learn how to adapt old
clothes.
If you have sewing skills, why not
pledge to pass them on to someone else?

Why not try some of these tips to
simply alter your clothes?

 Adding a ribbon trim to hems or
collars

 Changing buttons on coats or
jackets, or creating an interesting
detail by stitching on buttons
around the collar of a jumper.

 Adding a patterned lining to peek
out of pockets or cuffs

Replacing pocket patches with
patterned material.

Adapting old clothes using simple
techniques can give them a new
lease of life.

WI member Judith Condor-Vidal

Ph
ot

o:
 R

ob
 Ju

dg
es



TAKE ACTION
EARN £100 FOR YOUR WI BY
HOSTING A TRAID CLOTHING BANK
With an estimated £1.2 million
tonnes of unwanted clothing going to
landfill every year, impacting our
environment and wasting resources,
it is really important that we all do
our bit to reduce our impact and
encourage others to do the same.
Swishing and adapting old clothes can
help breathe life into old outfits, as well
as donating unwanted items to clothing
banks.
Traid’s clothes recycling programme
offers community groups £100 in
exchange for hosting one of their
clothing banks.
All that is needed is a small outside
space where the bank can be placed to
allow the local community to recycle
unwanted clothes.
What happens to donated clothes?
Donated clothes are sorted and either
sent to Traid’s charity shops or sold
wholesale to raise money for projects to
fight global poverty and injustice.
Clothing that is torn or stained is
reconstructed and redesigned into new
one-off pieces and sold as part of their
TraidREMADE fashion label.
Funding raised through clothes
recycling supports projects to improve
the lives, environment and wages of
people working in the global textile
supply chain.

 Over 900,000 million items of
clothing are thrown away in the UK
every year.

 Clothes made of synthetic
materials do not decompose – so
every item we throw away will sit
in landfill sites for many years to
come.

 Woollen items do decompose,
but in the process produce
methane which contributes to
climate change.

Did you know?
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You can earn £100 for your WI by
hosting a TRAID recycling bank

To find out more about hosting a bank,
contact TRAID on 020 8733 2580 or
email info@traid.org.uk.



ASK YOUR FAVOURITE BRAND
WHAT THEY ARE DOING

TAKE ACTION

The NFWI is not calling for members
to boycott stores that are accused of
using poor environmental or labour
practices.
Boycotts will often result in factories
closing, and garment workers who rely
on their wages losing their jobs.
However, brands have started to take
some slow action on these issues in
response to consumer concern, and so
WI members could contact their
favourite shop to ask them what
progress they have made.
You could ask whether they have
committed to paying living wages for
garment workers making their clothes,
as well as how they are reducing their
environmental impact.

Top Tips

PUSH FOR GOVERNMENT ACTION
The NFWI believes it is time for the
UK Government to explore what it
can do to make British companies
responsible for their supply chains.
You can write to your MP raising your
concerns about the way clothes are
manufactured and ask whether they
support these measures.
Do contact the Public Affairs
Department for a draft letter that you
can adapt and send.

 For draft letters focused on
environmental impacts and
wages please contact the Public
Affairs Department.

 Remember to incorporate your
own views to make the letter
more effective.

 Do pass on copies of the replies
you receive to the Public Affairs
Team.
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A stakeholders meeting in Bangladesh
where garment workers and union
representatives met government officials



COMPETITION
ENTER THE NFWI LITTLE BLACK
DRESS COMPETITION

To enter, you need to design a LBD in
one of the following categories:

 Little Black Dress made from
scratch

 Remade or upcycled Little Black
Dress
Eco-friendly Little Black Dress

You must include an explanation of
the reasons for your design and
choice of materials.

Winning designs will be chosen by a
panel of judges.
Successful members will be asked to
make their dress to be showcased at
a WI evening fashion show to be held
at the Fashion and Textiles Museum
in London.
For full details of the competition,
and entry form please contact the
Public Affairs Team.

HOW TO ENTER

This summer the NFWI is offering WI members
and WI groups an exciting opportunity to take
part in a NFWI fashion show to be held at the
Fashion and Textiles Museum in London.
The theme for the show is the Little
Black Dress, and WI members are
invited to design their own version for
the show.
The Little Black Dress has been a
wardrobe staple since 1922 when Coco
Chanel first published an illustration of
a simple black dress in Vogue.
Since then the Little Black Dress has
become iconic. Givenchy’s famous
black sheath dress was  worn by Audrey
Hepburn as Holly Golightly in Breakfast
at Tiffany’s.
Every day women choose to wear the
LBD, and now it is the turn of WI
members to reinvent it!

Design
your own

Little Black Dress
for a Fashion Show at

the Fashion and Textiles
Museum in London



USEFUL CONTACTS

Name____________________________

Address_________________________

________________________________

Tel_____________________________

Email_____________________________

WI/Federation___________________

I would like copies of draft
letters to send to retailers/MPs
I would like to receive news
updates on other WI
campaigns

Please return to:
NFWI Campaigns, 104 New
Kings Road, London, SW6 4LY

KEEP ME UPDATED WITH CAMPAIGNS NEWS

The NFWI Public Affairs Department
Tel 020 7371 9300
Email: publicaffairs@nfwi.org.uk
Moodle: www.witraining.co.uk
Website: www.thewi.org.uk

TRAID
5 Second Way, Wembley
Middlesex, HA9 0YJ
Email: info@traid.org.uk
Tel: 020 8733 2580
Website www.traid.org.uk

War on Want
44-48 Shepherdess Walk
London, N1 7JP
Tel: 020 7324 5040
Email: support@waronwant.org
Website: www.waronwant.org


